ENAVEK 2014-2020

ENIXEIPHZIAKO NPOrPAMMA
ANTAIMQNIZTIKOTHTA- ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
AVTAYWVIOTIKOTNTAS

[NA MIKPEZ & MNMOAY MIKPEZ ENIXEIPHZEIZ

H enixeipnon ADPI IKE nou ¢€dpevlel oTnv nepipepeia  ATTIKNG evTaxbnke ortn Opaon <«EpyaAeiodnikn
AvTaywvioTIKOTNTac» npolnoAoyiopou 400 ekart. Eupw. H dpdon oToxeuel oTn BEATIWON TNG AVTAYWVIOTIKOTNTAG
TWV HIKPWV KAl NOAU HIKPpWV ENIXEIPNOEWY, €nevdUOVTAC OTOV NAPAYWYIKO EKOUYXPOVIOWO TOUC, TNV UIOBETNON
ouoTNUATWYV Tunonoinong & niortonoinong, kabwg kal o€ branding kar Yn@iakn npoBoAn.

O ouvOoAIKOG NpoUnoAoyIiopoc TnG enevduong €ival 200.000,00 € ek Twv onoiwv n dnuoaia dandavn avepxeTal o€
100.000,00 € kal ouyxpnuatodoTeital and tTnv EAAGda kai 1o Eupwnaikd Tapeio Mepipepeiakng AvanTtuéng Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE Npog XpnHarodoTnaon kail uAonoigital, nepiIAagBavel enevdUoEIg
OTIG NAPAKATW KATNYOPIEG:

v'MnxavnuaTta - EEonAIonog

v oTonoinon MpoiovTwy — Ynnpeoiwv — Aladikaoiwyv

v'Juokeuaoia - ETikeTa — Branding

v'Wneiakn MpoBoAn

v MeTagpopika Yeoa

v'MigBoAoyikd kOoToC epyalopevmy (VEO NPoowniko)

MEOW TNG CUHHETOXNG 0TN ApdAcon, N ENIXEipNON NETUXE:

v BeATiwoN TNC AvVTaywVvIoTIKOTNTAG TNG

v au&non TnG kepdoPopiag TnG

v’ gvioxuon TnG eEwoTPEPEIAC

v €ENEKTAON TNG ayopdg KE TN NPoadnNKN VEWV NPoiovTwyv & UNNPECIWYV
v €Eao@aAion uwnAoTEPNG NOIOTNTAG NPOIOVTA & UNNPETIEC

v au&non TNG NnapaywyikotTnTag & BeATiwon AsiToupyikwv O1adIKaoimV
v’ gvioxuon TngG eNIXEIpPNUATIKOTNTAG

v dnuioupyia / diaTripnon NoloTIKWV BECEWY epyaaciag

Me Tn cupBoAn Tou EMAVEK evioxUBnke n enixeipnon ano@EpovTac oPeAN OTNV AVTAYWVIOTIKOTNTA TNG XWPAC KABwWC

KAl oTNV TOMIKN OIKOVOWid.
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Eupwnaiké Tapelo
Mepipepelakng Avantuéng

Me th ouyxpnpatodotnon tns EAAddas kail tns Eupwnaikns ‘Evwons
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